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Other 8%
India 12%

Japan 48%

China 32%
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Country Value In USS Billions Percentage (%)

Japan 55 48%
China 36 32%
India 14 12%
Others 9 8%

Total 114 100%
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Other 5%

Pharma
10%

Food &
Beverage 85%
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Metal 14%

Plasti
Glass 12% g

Paper 34%
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Year Value In USS Billion

1998 102
1999 104
2000 106
2001 108
2002 110
2003 112
2004 114
2005 115
2006 116
2007 117
2008 118
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Eastern Europe 10% Other Western

Europe 18%

France 18%

Germany 20%

Italy 14%

UK 20%
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Glass 8%

Metal 14%
Paper 42%

Plastic 36%
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Other 15%
Food &

Pharma &

Cosmetic 25% Beverage 60%
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Year Worth In USS$ Billion
1998 124
2000 125
2002 126
2004 127
2006 128
2008 130
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South
America 7%

North

Latin America 28%

America 7%
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Other 4%
Glass 6%
Plastics
Metals 30%
20%
Paper 40%
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Others 33%

Food &
Beverage 67%
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Year Value in US § Billion



1998 100

1999 102
2000 105
2001 107
2002 108
2003 113
2004 118
2005 119
2006 120
2007 121
2008 122
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Other $30

Latin
America
$30

Europe $127

Asia $114

North
America $118

Value (In In Percentage (%)

Region (156 il (World Market)
Europe 127 30%
North ¢ 28%
America
Latin ' 30 79
America
Asia 114 27%
Others 35 8%
Total 424 100%
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Other 3%
Glass
10%
Paper 36%
Plastic
34%
Metal 17%
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Cosmetic 3%
Pharma 5%

Others 36%

Food 38%

Beverage 18%
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2004
2005
2006
2007
2008
2009
2010
2011
2012
2013
2014

value $US Bn
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Worth (in USS$ Billions)

424
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Product Value In $US Billion (lf;::;n;ﬁzgﬁgt)
Blister 4 20
Plastic Bottles 4 19
Primary Containers 4 24
Pouches & Strips 2 7
Accessories & Closures 7 30
Total 21 100
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Metal,
Paper 25% Glassfa%

Plastic 67%
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Year Value In US $ Billons
2004 21
2006 23
2008 25
2010 27
2012 29
2014 31
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Rest of World 5%

Asia 14% Europe
30%

North America 51%
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Chilled 11%
Snack 5%
Preserved 8%

Others 24%

Bakery 10%

Dalry 27% Confectionary 15%
Product Share In %
Chilled Foods 11
Snack Foods
Preserved Foods
Bakery Foods 10
Confectionary Foods 15
Dairy Foods 27
Others 24
Total 100
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Glass 5%

Wood 7% Paper &
Cardboard 43%

Metal 17%

Plastic 28%
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Year Worth In USS$ Bill

Worth $US Bn

2008



2004 161

2005 170
2006 179
2007 181
2008 190
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Rest of World 4%

Asia 16% Europe

43%

USA 37%
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Glass 10%

Paper
45%

Plastic
40%

Metal 5%

Others 2%
Sports & Energy Drinks 1%
Spirits & Wine 6% Hot Drinks
Juice 10% \ 25%
Packaged
Water 11%
Milk 17%
Beer 13%
CSD 15%
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Worht in $US Bn
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Market Worth $US Bn
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Rest of World 8%

Asia 23% Europe
38%

North America 31%
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Fragrance
16%

Hair Care 23%

Hygiene
245
Skin Care 20%

Make Up 20%
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Product Value In $ Billion Percentage(%)

Hair Care 3 23%
Skin Care 2.5 20%
Make Up 2.5 20%
Hygiene 3 24%
Fragrance 2 16%
Total 13 100%
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Glass 10%
Paper 18%
Metal 10% ’
Plastic 62%
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Year Value In US$ Billion
1998 10.85
1999 11.20
2000 11.53
2001 11.88
2002 12.24
2003 12.60
2004 13.00

2005 13.37



2006
2007
2008
2009
2010

13.77
14.00
14.61
15.00
15.50



